
 
 

    
 

 
 
 
 
 
 
 
 
  

We provide a comprehensive service for obtaining and utilising 
feedback for all sorts of applications.  Whether it's feedback 
from employees and customers or managing registration 
processes for member organisations, we offer a range of 
formats that can be easily adapted and added to, minimising the 
initial set-up costs and time. For organisations with more 
specific requirements, our experienced consultants offer a 
complete bespoke design service. 

We recognise that securing open and accurate feedback requires more than 
just administering a questionnaire and reporting the results. Because of this 
we employ specialists, from qualified data analysts and business 
psychologists, to marketing and organisational development consultants. 

Our solutions focus on delivering the following key aspects to
successfully secure and utilise feedback. 

 Surveys designed to ensure feedback is valid and informative 
 Achieving high response rates 
 Assuring confidentiality of individuals’ responses 
 Rapid collation and reporting of results 
 Benchmarking of different business units, divisions and 

teams, and demographic analysis 
 Commercial confidentiality and security of data 
 Advice on appropriate action planning 



     

Range of Services 

PeopleSurv™ provides a comprehensive range of services with a 
flexible approach to meeting clients’ specific requirements. 

 Survey design 
 Secure web hosting sites for online surveys    
 Distribution and collection of questionnaires 
 Data processing and collation of results 
 Analysis and reporting of results 
 Normalisation of data 
 Presentation of results and findings 
 Consultancy and training services to support action planning 
 Data analysts and business psychologists 

Visible action in response to feedback is an essential part of the survey process.  
The action planning process is typically carried out at organisational and local 
levels.  At PeopleSurv we ensure this is integrated into the main approaches to 
performance planning and management used by the organisation.  

Using the latest software technology for designing and running 
online surveys we are able to offer real value for money and 
economies when rerunning the survey / research. With the growth 
in the number of surveys people are asked to take part in, we invest 
heavily in developing innovative ways to ensure people find our 
surveys stimulating, worthwhile and straightforward to complete. 



 

Confidentiality 

Employee and customer surveys are typically conducted anonymously to 
secure open, honest and constructive feedback.  At PeopleSurv™ we have 
systems, regardless of the survey format, that guarantee peoples’ peace 
of mind that their completed survey cannot be attributed to the individual 
level, encouraging maximum response rates. 

We have a range of survey and formats that can be used or adapted 
to suit customers’ requirements, helping to minimize initial set-up 
costs and timescales.  Our surveys have been specifically designed to 
meet the requirements of the main quality standards and initiatives. 

 Employee Surveys  Feedback on Appraisal Reviews 
 Customer Surveys  Effectiveness of Communications 
 Investors In People  360° Feedback 
 Conference Evaluation  Organisational Climate / Culture 

Choice of Formats 

Customers can choose which medium best suits their organisation, it may 
choose a combination of all three to suit the different types of working. 

 Online – Advantages include immediate analysis of response rates and 
collated results, suiting organisations that have a strong IT culture 
and easy access to the Internet. 

 Via Email – Particularly suitable for short surveys; provides speed of 
distribution, ensuring all target respondents receive a copy, offering 
the immediate opportunity to take part. 

 Printed – Particularly for people that don’t have easy access to a a 
computer, and offers a more personalised approach to completing the 
survey and peace of mind over anonymity and confidentiality 

 



     

Why take the risk of not knowing whether your customers 
are satisfied with your products, services and people? You 
need to ask customers what they think of your 
organisation; do your products and services represent 
good value; what do they think of your delivery, 
communications, and the people they deal with; why do they 
buy your product when they do, and why do they buy from 
you and not from your competitors. 

It's well known that many customers vote with their feet, 
and that winning new customers can cost up to 10 times as 
much as retaining existing ones. Satisfied customers are 
more likely to stay with your organisation, buy more 
products and services, recommend you to new customers, 
and be more understanding when problems occur. 

Research proves the link between employee satisfaction 
and an organisation’s performance. Organisations that 
have higher levels of employee satisfaction and commitment 
achieve above average net profit margins and return on 
capital investment.  Using employee attitude surveys makes 
sound commercial sense, and with ever increasing demands 
of employment law & legislation it’s essential. 

PeopleSurv Limited - Copyright © 2007 - All rights reserved 

Peoplesurv,  Apex House,  Caldervale Road,  London SW4 9LY 
Tel: 020-7720-1404         Email: info@peoplesurv.co.uk         www.peoplesurv.co.uk  

mailto:info@peoplesurv.co.uk
http://www.peoplesurv.co.uk/

